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2007 North American Pet 
Insurance Market: 

U.S. vs. Canada

84.6%
U.S.

15.4%
Canada

Note: Figures re�ect gross written premiums.
Source: Packaged Facts

How will this di�er
 in 2010?

UPCOMING Pet Insurance in North America, 4th Edition examines the ramped-up 
competitive activity that is driving adoption of pet insurance to new heights.  This definitive 
treatment of the North American market quantifies the market and details the activities of 
new and established marketers, from Veterinary Pet Insurance to PurinaCare, across all 
channels:  direct-to-consumer, veterinarians, company benefits, corporate alliances and 
shelter programs.  A primary focus of the report is the 
state of the market, and its future prospects, vis-à-vis the 
economy. 
August 2010

UPCOMING Pet Supplements and Nutraceutical Treats 
in the U.S., 3rd Edition quantifies the market for pet 
supplements and nutraceutical treats for all companion 
animal types including horses, and projects sales during 
the next five years.  Key trends include the steady 
advancement of condition-specific formulas, ongoing 
cross-over between supplements, nutraceuticals and 
pet food; veterinarians’ increased acceptance of pet 
supplements; and how National Animal Supplement 
Council (NASC) initiatives continue to help shape the all-
important regulatory front. 
November 2010

UPCOMING Pet Food in the U.S. evaluates pet food 
for dogs, cats and other small companion animals 
(small mammals, birds, fish and reptiles) and categories (dry, wet/canned, and biscuits/
treats). Key themes include post-recession value marketing, the ongoing focus on product 
safety, natural/organic foods, condition-specific foods, niche products like bottled water 
and mixers, and new-generation gourmet products including “appetizers.”  Components 
include marketer/brand shares; demographic profiles of product purchasers; consumer 
usage statistics by product type, retail outlet and psychographic attitudes; and extensive 
quantification and examples of new product introductions.  The report also includes an 
overview of the global pet food market not available elsewhere, providing additional context 
for the U.S. market. 
January 2011

Future Focus...2010-2011 Pet Market Research
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NEW Senior, Weight Management and Special Needs Pet Products in the U.S. examines 
the senior, weight management and special needs (SWM) products available for pets. This 
revolutionary report examines every area of the market, segmenting it into four categories: 
(1) pet food, including nutraceutical treats; (2) prescription pet medications; (3) devices and 
other non-food assistance products, including mobility devices (harnesses, wheelchairs, 
footwear, etc.), hygienic products, bedding, toys, and watering and feeding devices; and (4) 
pet supplements. For each of these categories, the report examines key competitive trends, 
leading marketers, and the product trends shaping the market now and into the future. 
Exclusive data from Packaged Facts’ 2009 pet owner poll is featured throughout. 
Publication ID: LA1655770  
October 2009 • $3,300

NEW The U.S. Equine Market: Feed, Health Care and Services for Horses looks at the 
equine market through two unique angles, the horses and the people. The report examines 
the top health products companies, as well as second-tier companies. It also takes a look at 
two significant product categories—de-worming and ulcer prevention & treatment. Equine 
feeding is examined, starting with Purina and Nutrena, then regional mills – inclusive of 
hay and hay replacement products. Packaged Facts also concentrates on the largely 
unregulated equine services market segment, which explores everything from necessary 
(vaccines and hoof care) to frivolous (acupuncture, massage, chiropractic) services, as well 
as the rapidly expanding market for equine dentistry.  
Publication ID: LA1600728  
August 2009 • $3,300

NEW Pet Care Services in the U.S., 3rd Edition: Riding the Multiservice, Premium/Luxury 
and Corporate Waves provides an in-depth analysis of market size, growth, composition, 
drivers and competitive dynamics.  The report features expanded chapters devoted to 
veterinary, boarding/daycare, grooming, training and pet sitting/walking, focusing on such 
growth areas as mobile grooming, pet waste management and other at-home services 
as well as other promising areas including pet travel and funerary/bereavement services.  
Companies profiled include Best Friends Pet Care, Pet Butler, PetSmart, Petco, Banfield, 
VCA Antech, Inc., Pet Paradise, Camp Bow Wow, Pet Paradise, Aussie Pet Mobile, Bark 
Busters and Fetch! Pet Care.
Publication ID: LA1655769  
July 2009 • $3,500

Keeping Current...2009 Pet Market Research
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NEW  Pet Food in the U.S.: 
Health, Humanization and 
High Quality Ingredients in 
an Increasingly Value-Driven 
Global Market, 8th Edition 
pinpoints strategic directions 
for current and prospective 
marketers, with a forward-
looking focus on high-
growth product segments 
and market-driving trends. 
Covering products for all 
type of companion animals, 
the report devotes separate 
chapters to Dog Food, Cat 
Food, and Other Pet Food 
(birds, small animal, fish, 
and reptiles), while also 
providing a comprehensive 
Market Overview covering 
cross-market trends. New 
features of our 2009 edition 
include focus sections on  
the global pet food market; 
recall-related product safety 
initiatives; cross-channel 
private-label activity and 
prospects; levels of in-
store merchandising and 
price promotions; pet food 
purchasers as coupon 
users. 
Publication ID: LA1653956  
January 2009 • $4,750

Keeping Current...2009 Pet Market Research
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NEW U.S. Pet Market Outlook 2009-2010: Surviving and 
Thriving in Challenging Economic Times provides key 
information on four core pet market categories—veterinary 
services, pet food, non-food pet supplies, and other pet 
services (grooming, boarding, training, etc.)—projecting 
sales and analyzing key growth drivers and competitive 
opportunities for each. The report is divided into five 
chapters, beginning with an overview and followed by 
emerging trends analysis on humanization, health & 
wellness, competition, and demographics. 
Publication ID: LA2154192  
March 2009 • $2,950
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Historical Data & Trends...2008 Pet Market Research
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Percent of Dog or Cat Owners Who Purchase 
Pet Medications, 2008 
(U.S. dog- or cat-owning households)

Source: Simmons Market Research Bureau, Winter 2007/08 Study of Media and 
Markets; compiled by Packaged Facts.  This material is used with permission.

The U.S. Market for Pet Medications: Prescription and Over-the-Counter Remedies 
as Consumer Products examines the market for medications for cats and dogs with a 
particular focus on the veterinary (pharmaceutical) and retail (OTC) sectors and products 
marketed directly to consumers. Online retail outlets are also evaluated and retail sales are 
quantified and projected forward through 2012. 
Publication ID: LA1655768  
October 2008 • $3,300

Natural Supermarket Pet Department Close-Up: Multi-
category Sales, Brand Share, Retailer and Consumer 
Trends homes in on the fast-growing pet departments 
of natural supermarkets, providing detailed 
SPINSscan-based data for 2005-2007 and for the 52-
week period ending March 22, 2008. The report also 
quantifies and profiles leading brands in the natural 
supermarket channel, with a particular focus on the 
top five. The report provides a detailed analysis of 
seven pet categories: dog food, cat food, pet treats & 
snacks, pet supplies, pet supplements, pet personal & 
body care, other pet food. 
Publication ID: LA1829722
August 2008 • $2,000

Fresh Pet Food in North America: The Raw/Frozen, 
Refrigerated and Homemade Wave is the first market 
research report to quantify this dynamic segment 
of the North American pet food market. The report 
includes primary interviews with top industry experts 
and is supported by extensive canvassing of the 
Internet. Packaged Facts also examines the growing 
trend toward homemade pet foods, especially within 
the context of overlap with raw pet foods and the use 
of fresh ingredients with traditional dry and wet pet 
foods.
Publication ID: LA1420439
July 2008 • $2,500
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Pet Insurance in North America, 3rd Edition evaluates the multiple pet insurance offerings, 
from highly customizable plans to greatly simplified ones. In the pet insurance spotlight 
are huge consumer and pet market companies and brands—including PurinaCare, AKC, 
ASPCA and Kroger—as well as dedicated pet insurance underwriters such as American 
Pet Insurance Company and SecuriCan. This ramped-up activity is challenging established 
marketers across all channels—direct-to-consumer, veterinarians, company benefits, cor-
porate alliances and shelter programs—a situation that seems sure to drive up consumer 
awareness and market penetration.
Publication ID: LA1391937
May 2008 • $3,300

Pet Supplements and Nutraceutical Treats in the U.S., 2nd Edition examines the advancing 
pet supplement market, with nutraceutical treats and condition specific formulas leading the 
way. Learn how trends (including veterinarians’ increased acceptance of pet supplements
and National Animal Supplement Council initiatives) are helping to offset the effects of the 
regulatory gray area.
Publication ID: LA1391918
February 2008 • $3,300
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Meet David Lummis
Senior Pet Market Analyst

David Lummis is the senior pet market 
analyst for market research publisher 
Packaged Facts. He is also author of the 
monthly “Market Outlook” column in Pet 
Product News International, and a regular 
contributor of articles and market insight to 
other pet industry magazines as well as major 
business media including The New York 
Times and CNNMoney. 

Mr. Lummis also is president of New Orleans-based Marigny Research Group, 
Inc., a producer of custom market research reports for Packaged Facts. Since 1986, 
MRG has prepared more than 175 studies on consumer packaged goods markets 
and developed full report lines covering pet, demographic, retail and financial 
markets. 

David Lummis, who graduated from Yale University in 1982, has also written 
approximately 75 other published B2B market reports and is the author of the 
book, Value Retailing in the 1990s. 

Complimentary Market Insight 

Take a quick journey into the recession resistant U.S. pet industry 
with David Lummis as he discusses key trends insulating the market 
from the global economic meltdown in ‘U.S. Pet Market Outlook 
2009 -2010.’   
Available at www.packagedfacts.com/landing/petmarketoutlook.asp
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